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HALAMANMOTTO
“What is for you, will not pass you by.”
“For I know the plans I have for you,” declares the LORD, “plans to
prosper you and not to harm you, plans to give you hope and a
future.” - Jeremiah 29:11
Some people finish college and start their careers at age 22, only to
find themselves unhappy and starting over when they’re 35. Others
start working a minimum wage job at 16 & work their way up the
company ladder, retiring happily at age 50.
Some people get married at 25, only to divorce at 27. Others marry
when they’re 50, and spend 40 years with their soulmate.
There is no ‘right’ way to do life. There are no timelines. You are
not too late or too early. You are exactly where you should be.
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ABSTRAKSI
Setelah dunia memasuki Revolusi Industri 4.0, terjadi perkembangan pesat
dalam bidang digital. Hal ini memicu munculnya banyak toko yang
berbasis digital, salah satunya adalah online shop. Seorang pemilik usaha
harus memiliki modal psikologis yang kuat dalam mengalami perubahan
transisi dari toko konvensional menjadi online shop. Modal psikologis ini
dalam psikologi disebut sebagai psychological capital. Psychological
capital untuk dimiliki pebisnis online, namun masih sedikit penelitian yang
menggali tentang pentingnya psychological capital pada pebisnis online.
Penelitian ini bertujuan untuk mengetahui dinamika psychological capital
pada pemilik online shop di media sosial Instagram. Psychological capital
sendiri merupakan perkembangan kondisi psikologi positif seseorang
dengan 4 aspek utama, yaitu: resiliensi, efikasi diri, harapan, dan
optimisme. Penelitian ini dilakukan dengan metode kualitatif fenomenologi
yang menerapkan teknik analisis data deduktif. Informan di dalam
penelitian ini adalah pemilik online shop di media sosial Instagram yang
sudah bertahan kurang lebih 3.5 tahun, merupakan pekerjaan satu-satunya
informan, dan sudah balik modal usaha. Informan dipilih dengan
menggunakan teknik snowball dan purposive, dimana informan dicari
berdasarkan kriteria khusus lewat informasi informan sebelumnya. Hasil
dari penelitian ini menggambarkan dinamika psychological capital
individu yang berhasil menjalankan online shop-nya di Instagram. Hasil
dari ketiga informan menunjukkan adanya ke-empat aspek psychological
capital, yaitu harapan, efikasi diri, resiliensi, dan optimisme. Munculnya
ke-empat aspek ini menandakan pentingnya psychological capital
dimilikki oleh pemilik online shop. Pada gambaran ketiga informan juga
ditemukan faktor yang mempengaruhi psychological capital mereka seperti,
yaitu dukungan sosial, spiritualisme, continuous learning dan marital
status.
Kata kunci: psychological capital, online shop, metode kualitatif
xix
Jennifer Elim Santoso (2019). “Depiction of Psychological Capital on the
Owner of Online Shop on Social Media Instagram”. Undergraduate
Thesis. Faculty of Psychology, Widya Mandala Catholic University of
Surabaya.
ABSTRACT
After the world is going through Industrial Revolution 4.0, there has been a
vast development on the digital field. This development caused the
emergence of online businesses, including online shops. An entrepreneur
needs to have a strong psychological capacity to face the transition from
conventional stores to online stores. This psychological capacity in
psychology is known as psychological capital. Psychological capital is
important for the owner of online business, but there are only a few of
studies about the importance of psychological capital on the owner of
online business. This study’s purpose is to know the dynamics of
psychological capital on the owner of online shops on social media
Instagram. Psychological capital itself is the development of someone’s
positive psychology, defined by 4 main aspects: resilience, self-efficacy,
hope, and optimism. This study is using qualitative phenomenological
method and applying the theory-led thematic analysis technique.
Informants in this study were the owners of online shops that have stood
for at least 3.5 years, the online shops are their only main source of income,
and have reached their break-even point. The informants were chosen
using snowball and purposive techniques, where the informants needed to
fulfill specific criterias and were chosen with the informations from
previous informant. The result of this study is the depiction of
psychological capital on the owner of online shops on Instagram. The
results from three informants show 4 main psychological capital’s aspects:
resilience, self-efficacy, optimism, and hope. The emergence of these four
aspects showed that online shop owners need to have all of these
psychological capital aspects. The processes of these three informants also
show that there are factors influencing one’s psychological capital, such as:
social support, spiritualism, continuous learning, and marital status.
Keywords: psychological capital, online shop, qualitative method
